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Disclaimer

The analyses, their interpretation, and related information contained herein are made and provided
subject to the assumptions, methodologies, caveats, and variables described in this report and are
based on third party sources and data reasonably believed to be reliable. No warranty is made as to the
completeness or accuracy of such third party sources or data.

As with any attempt to estimate future events, the forecasts, projections, conclusions, and other
information included herein are subject to certain risks and uncertainties, and are not to be considered
guarantees of any particular outcome.

All reproduction rights, quotations, broadcasting, publications reserved. No part of this presentation
may be reproduced or transmitted in any form or by any means, electronic or mechanical, including
photocopy, recording, or any information storage and retrieval system, without express written consent
of IQVIA.

Copyright © 2026 IQVIA. All rights reserved. IQVIA® is a registered trademark of IQVIA Inc. in the United
States and various other countries.
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Performance




Market growth remains positive, but momentum has
moderated in 2026

Total Market Sales $ (in Billions) and
Growth

117% >0%  123%

9.4% 8.9%
6.3%
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Data Source: IQVIA National Sales Perspective
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Volume continues to drive market expansion as pricing
becomes a headwind

Total Market Sales $ (in Billions) and

Growth F— esssseeee——  Total Market Sales $ Growth Contribution = ——
8.9%
i
7%
$954

$876

MAT Jun 2026

13% 10%

MAT Jun MAT Jun MAT Jun MAT Jun MAT Jun MAT Jun YTD Jun
2021 2022 2023 2024 2025 2026 2026

[ I New Products B Price [l Volume I Other J

Data Source: IQVIA National Sales Perspective
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YTD Growth is shifting away from Retail and towards Mail and
Non-Retail channels

15.3% 15.1%
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Data Source: IQVIA National Sales Perspective
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Retail

underlying demand
U.S. Retail Sales Growth Contributions MAT Jun 2024 - MAT Jun 2026

Sales $ in Billions

growth has slowed sharply as price deflation offsets

211 20 v
$400B (H11.8%) ;‘ $383.8
$3808 $363  $14  $1.6  $360.7  $23 -$0.9
$360B
$340B | $330.7 %21
$320B . $2.5
$300B
MAT Jun New Price Volume Line Ext Other MAT Jun New Price Volume Line Ext Other MAT Jun
2024 Products 2025 Products 2026
[ New Products ] [ Price ] [ Volume ] [Line Extensions] [ Other ]
[0)
93.2% 122.0%
oo M 51
-62.5%

Data Source: IQVIA National Sales Perspective
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Retail YTD weakness is being driven primarily by Chain & Mass
and Independent performance

Chain & Mass

12.0% 11.5% 14.0%

17.5% 16.8% 14.1%
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Data Source: IQVIA National Sales Perspective
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Home Health and Clinics remain the fastest-growing Non-

Retail channels

Clinics

17.0% 16.6% 16.0% 13.9%
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Retail sales growth remains heavily dependent on GLP-1
demand; without them, Retail sales would be negative

MAT Jun 2026 Sales $ Growth Contribution by Channel

Non-Retail 44.8% Mail 37.1% Retail 18.1%

Brand contribution to Specialty contribution to GLP-1s contribution to
Sales $ Growth Sales $ Growth Sales $ Growth

Mail Non-Retail Retail
Non-Retail Mail Mail 34.5%
Retail Retail EINAA Non-Retail |}6.9%

| .
Data Source: IQVIA National Sales Perspective
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Anti-Obesity has emerged as a top-tier market segment
displacing Respiratory Agents

Top 6 Therapies = $606.6B
(" MAT June 2026 Top 6 op 6 Theraples = $

Therapy Sales $ Share:

63.6%

Up 6.4 percentage points
\ since MAT June 2021

IMMUNOLOGY $181.3B

Top 6 Therapies = $323.1B ANTIDIABETICS $151.5B

IMMUNOLOGY $88.8B

ONCOLOGICS $146.1B

ANTIDIABETICS $83.3B

NCOLOGICS $72.2B
ONCOLOGICS $ ANTI-OBESITY PREPS $55.7B

RESPIRATORY AGENTS $27.1B
HIV ANTIVIRALS $26.1B
ANTITHROMBOTICS $25.6B

ANTITHROMBOTICS $36.0B
HIV ANTIVIRALS $35.9B

MAT Jun 2021 MAT Jun 2026

Data Source: IQVIA National Sales Perspective

r
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The top product in 1992 generated $1.9B in sales; the top
product today, Mounjaro, generates over 21 times that

Top Product by Year based on Sales $
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As a percent of total sales, the top 10 branded products are
huge drivers to market performance

30%

(2025 - Mounjaro
overtakes Ozempic,
Top 10 Brand Products as a Percent of Total Sales

eclipsing $40B in
sales; GLP-1s make

29%
up 4 of the top 10
\ products
Over the last 10 years the Top 10 Brands have )
- increased as a percent of total market sales
%

J From 2015 through 2026

2019 - Humira
they've almost doubled becomes the first
drug to generate $20B
k ) in sales
20%

15%

2021 -
Ozempic
enters the top
10 and the age

of rapid GLP-1
growth begins

0%

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

YTD
Jun
2026
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In the last 5 years the market has experienced a 1000%
increase in products exceeding $15 Bn annually in sales

5 Year
Increase

Sales Range 1995 2000 2005 2010 2015 2020 2025

l The era of the Mega-Blockbuster is upon us! l
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A small group of branded products is driving a disproportionate
share of industry growth

Total Market Sales $ Growth

GLP-1s: 3 of the top 10 @

fastest growing products

$960B $78B
Specialty: 7 of the top 10

$930B fastest growing productsI

$900B (H123%)

$870B

$840B

$810B

$780B

$750B

MAT Jun 2024 YoY Growth MAT Jun 2025 YoY Growth MAT Jun 2026

Il Top 10 Fastest Growing Products All Other
Data Source: IQVIA National Sales Perspective == |Q\/ | /_\



The top three fastest growing products are GLP-1s; specialty
products round out the remaining top 10

Top 10 fastest growing products based on MAT June 2026 absolute sales $ growth

$49.7B MOUNJARO +$18.3B
$28.6B ZEPBOUND +$14.0B
$26.5B WEGOVY +$9.7B
$29.2B SKYRIZI +$8.6B
$24.1B DUPIXENT
TREMFYA
BIMZELX
RINVOQ
DARZALEX FASPRO
REPATHA SURECLICK

B GLP-1s [l immuNoLoGY [l oncoLOoGICS Il LIPID REGULATORS ] = Specialty

Data Source: IQVIA National Sales Perspective == |Q\/ | /_\
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IRA-negotiated products are creating a meaningful drag on
overall market growth

Quarterly Market Sales Trends
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Data Source: IQVIA National Sales Perspective
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Retail absorbs the greatest financial impact from IRA
negotiated products

( Rest of Market ) ( IRA MFP Products )
Sales $ in Billions
5108 (63%) Notes:

« Only the Brand molecule of the
$4958B IRA MFP product was analyzed
$480B 474.9 Other factors impacting the

analysis could be loss of
%4658 exclusivity
$450B

° o) i

$435B The +6.3% market growth is

made up of a contribution of:
$420B «  +11.3% growth in Rest of
$405B Market
* -5% growth for the IRA MFP
$390B - — : : products
YTD Jun Mail Non- Retail Mail Non- Retail  YTD Jun
2025 Retail Retail 2026

Data Source: IQVIA National Sales Perspective
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Retail Pharmacy and
Rural Healthcare




Long-Term Care continues to gain adjusted Rx share as Mail

declines and Retail share is flat

8@ Adjusted Rxs

5.97B 6.14B

294.3M 287.2M 280.9M 278.0M

I 455.4M 471.3M 503.4M 531.1M
@)
I_
—

MAT Jun 2023

MAT Jun 2024  MAT Jun 2025  MAT Jun 2026

Source: IQVIA, RxInsights, June 2026

&

88.6% 88.7% 88.7% 88.5%

Adjusted Rx Share

6.9% 7.0% 7.3% 7.5%

4.5% 43% 41% 3.9% _

Mail LTC
B VAT Jun 2023 Il MAT Jun 2024 B MAT Jun 2025 Il MAT Jun 2026

Retail
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Chain scripts have turned negative as store
closures reshape the Retail landscape

Adjusted Rxs per Patient

Chain

47.7% share

YoY Growth (Share Change)

Chain -2.2% (-1.8% share) 16144 44.7%
‘ 6, @ -. e Food: 29.7 Rxs/patient
Indep f +2.6% (+0.2% share) 18,276 (@ Generic: 19.5 (2n9)
Brand: 5.4 (Last)
Food 7 +6.9% (+0.9% share) 9,154 (3 [ so3w | \ Other 4.8 (Last) }
Mass  J +6.0% (+0.7% share) | 7,273 (@

i ) i
Unadjusted Average Rxs per Store
7,940 fewer . - : | Other 5.2 (3") }
= %
than seven . +2 8% e Chain: 28.2 Rxs/patient
years ago Increased 69K 76K 70K ,
— 42K 44K Generic: 17.8 (Last)
Net loss of 2,092 in Output Brand: 5.5 (31)
2025 and YTD 2026 2023 2026 2023 2026 2023 2026 2023 2026 2023 2026 Other 4.9 (3™)
\_ J
Chain Indep Food Mass Retail

Source: IQVIA, RxInsights, June 2026

Food
18.2% share

Mass
16.3% share

Indep
17.8% share

Store Counts Generic % of Business 90-Day % of Business

\

G Indep: 33.5 Rxs/patient

Generic: 21.2 (159
Brand: 6.6 (159
Other 5.7 (1Y

e Mass: 28.8 Rxs/patient
Generic: 17.9 (39)

=IQVIA
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Med D and 3 Party payers are capturing Retail share as
discount cards have collapsed -13.5%
Adjusted Rx data is based on Moving Annual Total, June 2026

Which pay type does Which pay type does YoY % Growth
this COT have the this COT have the

smallest share of? highest share of?

Med D 3.0%
CHAIN 3rd Party 2.7%
47.7% 53.3%
27.9% Cash 2.4%
Disc. Cards Overall Share 3rd Party Retail 1.5%
Medicaid
m Discount Cards -13.5%
5 39 17.8%

Disc. Cards Overall Share Cash Retail Market Share

41.6%

37.5% 38.0%

4.1% 18.2%
Cash Overall Share Disc. Cards 12.9% 11.8%
m 2.7% 2.7% 4.6% 3.9% -
25,204 =" 4
14.9% 16.3% Cash Discount Cards  3rd Party Med D Medicaid
Medicaid Overall Share Disc. Cards

B MAT Jun 2025 = MAT Jun 2026
Source: IQVIA, RxInsights, June 2026
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Each pharmacy closure now disrupts more than twice as many

patients as in 2018

‘ Fewer Access Points

Nearly 8K fewer active retail pharmacy
locations since 2018

Active Retail Pharmacies by Year

2018 2025

Net Loss

‘ ‘ More Claims per Pharmacy ‘

Remaining pharmacies now carry more
prescription volume

Average Claim Count per Pharmacy Closure
(1 Year Lookback)

56.9k

32.7k

2018 2025

RESULTING PATIENT IMPACT

Higher Patient Disruption

per Closure

Average patients affected per pharmacy
closure more than doubled

Average Patient Count per Pharmacy Closure

(1 Year Lookback)

patients affected
per closure

54k

2.6k

2018

2025

=IQVIA
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NPs/PAs are increasingly making up a larger proportion of
providers, especially in rural areas

% of Providers
60%
45%
30%
15%

20% 21%

NP/PA Provider & Claim Proportion Over Time by RUCA

Metro

22%

22% 23%

24%

(RUCA Based on Provider Zip)

25%

0%
15%
300 | 20%  22%
45%
60%

2018 2019
% of Claims

23%

2020

26%

2021 2022

28%

2023

23% I I

30%

2024

27%

32%

2025

% of Providers
60%
45%
300 | 2% SR%

15%

32%

Rural

32%

33%  34%

36%  38%

0%
15%
30%
45% | 37%  40%
60%

2018 2019
% of Claims

Copyright ©2026 IQVIA. All rights reserved. IQVIA® is a registered trademark of IQVIA Inc. in the United States and various other countries.

41%

2020

2021

38% ||||

2% 469,

2022 2023

48% 49%
2024 2025
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Research activity for GLP-1s is similar across geographies

Average Provider AIM Interactions by County Rurality Provider AIM Interactions by County Rurality
(Limited to GLP-1 related research; Jun 2018 - Jan 2026) (Limited to GLP-1 related research; Jun 2018 - Jan 2026)

33.7 33.9 34.7

35 1 33.0

30 A

25 A

20 A

15 o

10 +

AIM Interactions per Provider

Avg. AIM Interactions per Provider

0-20% 21-40% 41-60% 61-80% 81-100%

County Percent Rural County Percent Rural

Source: Audience Identity Manager® XR (AIM XR), County Health Rankings. Limited to counties with >=25 providers and >=1,000 population, n=2,002
counties representing ~ 97% of US population and 1.4 million providers.
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The vast majority of referrals went to cardiologists in metro
areas despite location of referring provider

Primary Care Referraés to Cardlology Between RUCA Proportion of Primary Care Referrals to
ategories Cardiology to Metro Areas by originating RUCA
(CY 2025, 3.1 M Patient Referrals) (CY 2025, 9.1 M Patient Referrals)
o
: —
L
S | Metro
o
[® - 75% Micro
=
[
3 Rural
2 __I _
= gl — —I Small Town
58 ——
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Access to acute care services declines as county rurality
Increases

Rural counties have 80% less facilities and 50% less providers

Average Count of Acute Care Services Acute Care Beds and Provider Count
Per County by Rurality Per 100K Population by Rurality
(2025) (2025)

237.1 250.7

Hospital Count ER Count ICU Count Staffed beds Affiliated Providers
County Rurality <25% 25%-49.9% 50%-74.9% >75%
# Counties 510 579 588 814
# Population 239 M 46 M 26 M 14 M
=|QVIA
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Generics at a glance

2023

2024

2025

2026

Generic

Rx
Growth

Generic
Rxs (in 3.7

Billions)

2022

Generic Sales %

3.7

2023

57.8B

Generic sales in
MAT Jun 2026

s Generic Sales Growth =—————————

5.9%
2.8%

1.7% - 1.6%

-4.4%
2022 2023 2024 2025 2026

.8%
2.0% 2.0%
0.6%
3.8 B9 i 3.9
2024 2025 2026

RN | - | — P S |
Unadjusted = Adjusied

Generic Deflation

- 0/. YoY August generic oral deflation,
7'8 /0 down 40 bps from July

Source: August Gx Auditor: Despite -7.8% Deflation, Distributors Remain
Stable, released September 14, 2026, Nephron Healthcare Investment
Research

o of ANDAs approved since 2013
39 Yo have not launched

Based on IQVIA research of FDA Orange Book, SMART NSP, SMART US
Launch Edition

Generic and Biosimilar Savings

Total Generic and Biosimilar
$492B Savings in 2025

Source: https://accessiblemeds.org/resources/reports/2026-savings-
report/

=|QVIA
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Two blockbuster brands now generate more revenue than the
entire generic market

L2018 2021 MAT June 2026

The Top
7 Brand

Products =

$55.0B in Sales

Entire Generic Market
=1,044
Molecules and
$55.7B in Sales

The Top
3 Brand

Products =

$55.ZB in Sales

Trulicity

$15.9B) Eliquis

$27.1B) Humira

Entire Generic Market
=1,072
Molecules and
$53.GB in Sales

@ =50 Generic Molecules

The Top
2 Brand

Products =

$85.SB in Sales

Entire Generic Market
=1,120
Molecules and
$57.83 in Sales

=IQVIA
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Price deflation is consuming 370%+ of generic gains while
brands grow 9.5% on volume momentum

U.S. Total Market Generic and Brand Sales Growth Contributions MAT June 2026

Sales $ in Billions TN Sales $ in Billions
$65 $5.7 $03 l $880 3
: - $860 $19  $849.8
$60 $25 - 7 |
s I o B0 - 5578 $840
———————— -$4.2
$55 -$3.4 $820
$50 $800
s780 | 7762 2Ll
$40 $740
MAT Jun New Price Volume  Line Ext Other MAT Jun MAT Jun New Price Volume Line Ext Other MAT Jun
2025 Products 2026 2025 Products 2026
. L Negagjve Positive Contributions
Negative Contributions Positive Contributions Contributions

619% 274% 100% 81% (3791721 100%
35%

[ I New Products [ Price ll Volume [l Line Ext Other
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GLP-1s




Nearly half of all market growth is now attributable to GLP-1
products
GLP-1 Sales Impact; MAT June

Diabetes GLP-1 Sales $

Weight Loss GLP-1 Sales $
120B | l

".j |
$80B $698 S5 oo +139.4% >
5528 w05 2z
$40B $32B 6208 6135
$2B $5B
$0B $0B —
MATJun2022  MATJun2023  MATJun2024  MATJun2025  MAT Jun 2026 MATJun2022  MATJun2023  MATjun2024  MATJun2025  MAT Jun 2026

Sales Distribution

Non-Retail, 6.8%

What % of sales growth are GLP-1s?

Retail Mail Non-
Market Market Retail

‘ +121% ' +27% -4%

Mail, 12.9%

Retail, 80.3%




Mass merchandisers capture a disproportionate share of
GLP-1 demand while Independents lag

D .
Q? Adjusted Rx Share MAT Jun 2026 (Diabetes GLP-1 Growth) CWeight Loss GLP-1 Growth)
49.3% 48.5%
21.5% o
9.0 429% 8%
12.6% . = —14.6%_
8 7%
Chain Indep Food Mass Chain Indep Food Mass
18.2% C All Other Product Growth ) C Total Market Growth )
6.9%
6.6% 6.0%

5.6%

2.5% 2.6%

Chain Independents Food Mass "2.5% 2%
m Diabetes GLP-1s m Weight Loss GLP1-s Chain Indep Food Mass Chain Indep Food Mass
m All Other Products @ Total Share

-=== Retail Market

=IQVIA
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IQVIA's data shows that 35.3% of Independent stores do not fill weight
loss GLP-1 products, down from 42.7% in Q1 2026

Y
Business Rules

« Using IQVIA data, stores must have filled 1,000 or more Rxs in each quarter of the observation period

» Observation Period: 2025 Q1 through 2026 Q2

« Each store had to have filled less than 10 Rxs for the specified category of drugs in each quarter

% of
Stores

not
filling
RXs

Diabetes GLP-1s

7.7% 7.5% 7.6% 7.9% 8.8% 8.5%

03% 03% 03% 03% 04% 05%  IEEEEEEGCGCCENE &~ 23% 23% 23% 23% 24% 24%
Chain Indep Food
Weight Loss G m
48.5% 41.5%
243.6% 77 10 090 42.7%
27% 23% 2.2% 1.8% 1.9% 1.6% 0.6% 51% 4.7% 4.3% 4.0% 3.2%
L

Chain

Indep Food

B Q12025 I Q22025 B Q32025 M Q42025 M Q12026 I Q22026

*During the study period
no Mass Merchandiser
locations were found not
to have filled Diabetes
GLP-1 products

14% 0.9% 0.6% 0.3% 0.1% 0.0%

Mass
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The oral era begins as the Wegovy pill reshapes GLP-1
category and broadens the obesity market playbook

Early demand points to convenience and access as the next battleground in obesity treatment

Weekly NBRx for Obesity Products o1 2026 Time Aligned Cumulative Launch Data
(Jan 2025-Jjune 2026) Ogal Wegovy F’;'?Jrnﬁ‘;i% for Obesity Products
(Month 3)
80K
70K 728K 222

502K

30K
20K

60K .
A AR
A V=

95M

10K /\f\ 629
0]14 28 150K
M «— ©W ©© ! M © 0 1 N O ©~N @\ o = 9~ 0~ = oo >
o (2] g\l ™~ (] (V] (9] ~— — ~— — (=] (=] (=] (321 (] ()] N (V] ~—
2 24 3 4 4 ¥ 9 g R oy o dad- 114 136 70K 25M
= = & M S M OV N © O O© = N = e 8 MmM 9 un o
o o o O © o o o o o — — — o ©o o o o o o I 14|\/|I
M 1 1 ! N M ;N 1M ;n N M N Nm O OW VW W OV VW O 8M 6K
N N N NN AN N N N NN N N N N N N N N & 9N - -
O O 0o OO o O o o o o o o o o o o o o o o
N N N NN NN N NN N N NN N & NN & « &
Sales Total Promo
— Mounjaro— Zepbound — Ozempic — Wegovy — Wegovy Oral Pill — Foundayo*

*Foundayo Totall Promo data based on two months of available data

IQVIA U.S. Launch Landscape Tracker, August 2026 Edition - = I Q V I /_\
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Competition in the oral GLP-1 market is accelerating following
the launch of Oral Wegovy and Eli Lilly’s Foundayo

Oral asset approval in the GLP-1 space marks a critical inflection point for market entry and
differentiation

Time Aligned NBRx for Obesity Products

N
o
o

Thousands

150

NBRx

100

50

—e—RYBELSUS (ORAL PILL) —e—OZEMPIC -—e—~MOUNJARO —e=WEGOVY =—e=ZEPBOUND —e—WEGOVY ORALPILL —e—=FOUNDAYO

IQVIA U.S. Launch Landscape Tracker, August 2026 Edition

=IQVIA
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GLP-1s now command 65% of diabetes sales, having displaced insulin from
38% to under 10% market share in five years

9@ Diabetes Rx Share by Type

246.2M 272.5M 296.3M

Diabetes Sales Share by Type

4.7%
9.6%

15.8%

100%

$83.3B
100%

16.0%

1%
13.6%

75%

50% 50%

\
\

25% 43.1% 25%

5.4%

3.4% 1.8% 0%
MAT jun 2021 MAT jun 2023 MAT jun 2026

0% ——-
MAT Jun 2021 MAT Jun 2023 MAT Jun 2026

I Traditional diabetes therapies [l GLP-1 agonists [l SGLT-2 inhibitors [l DPP-1V inhibitors [l Insulins ¥ Other
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GLP-1s continue to gain diabetes sales-dollar share across retail
classes of trade

CHAIN & MASS INDEPENDENT FOOD STORES

100%

75%

50%

25%

0%

$84.2B

MAT Jun 2025

Diabetes Sales Share by Type - Retail Class of Trade

$87.6B

MAT Jun 2026

100%

75%

50%

25%

0%

$18.6B

MAT Jun 2025

$18.4B

MAT Jun 2026

100%

75%

50%

25%

0%

MAT Jun 2025

$20.9B

MAT Jun 2026

I Traditional diabetes therapies [l GLP-1 agonists [l SGLT-2 inhibitors [l DPP-1V inhibitors [l Insulins ¥ Other

=IQVIA
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GLP-1s share of diabetes Rxs is rising across all channels, with Food
leading at 31.2% and Independents lagging at 20.8%

93 Diabetes Rx Share by Type - Retail Class of Trade

100%

75%

50%

25%

0%

CHAIN & MASS

155.4M

MAT Jun 2025

153.8M

MAT Jun 2026

100%

75%

50%

25%

0%

INDEPENDENT

51.5M

MAT Jun 2025

51.4M

MAT Jun 2026

100%

75%

50%

25%

0%

41.8M

MAT Jun 2025

FOOD STORES

43.8M

MAT Jun 2026

I Traditional diabetes therapies [l GLP-1 agonists [l SGLT-2 inhibitors [l DPP-1V inhibitors [l Insulins ¥ Other

=IQVIA
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What's next? The possible expansion of the market beyond

GLP-1s and obesity indications

4

W

Source: IQVIA US Thought Leadership Analysis; IQVIA, The obesity-inflammation axis; Nature Medicine, Broad health benefits and risks of GLP-1s

Neurodegenerative Diseases

GLP-1s linked to reduced incidence
of dementia, Alzheimer'’s, and stroke
with neuroprotective effects

Emerging

Therapeutic
Frontiers of
GLP-1s

Respiratory Disorders

GLP-1s being explored in
respiratory with potential to
address systemic inflmmation

Women's Health

GLP-1s associated with improved
fertility and ovulation and lower
cardiac risk in women with PMOS

B

Mental Health
Human trials suggest potential for

GLP-1s to improve depressive
symptoms

Substance Use Disorders

Links found between GLP-1s and
reduced alcohol consumption, opioid
overdose risk, and tobacco use

Cancer

GLP-1s associated with: decreased
risk of prosate cancer progression,
endometrial cancer, and obesity-
related cancers

=Z|QVIA =«


https://www.iqvia.com/locations/emea/blogs/2026/06/the-obesity-inflammation-axis
https://www.iqvia.com/locations/emea/blogs/2026/06/the-obesity-inflammation-axis
https://www.iqvia.com/locations/emea/blogs/2026/06/the-obesity-inflammation-axis
https://www.nature.com/articles/s41591-024-03476-8
https://www.nature.com/articles/s41591-024-03476-8
https://www.nature.com/articles/s41591-024-03476-8

With a pipeline of over 200 molecules, the growth of obesity
medicines will continue for the foreseeable future

Obesity Drugs by Stage of Development

Global as of July 2026

Pre-Registration
n=7

Registered
n=1

Phase II
n=387

Marketed
n=13

Phase III
n=16

GLP-1s and combination approaches

account for the majority of obesity
R&D programs

Source: Citeline Trialtrove; IQVIA Institute

While oral products are demonstrating rapid uptake in 2026, many of the

products in development have other delivery mechanisms

/ Weight Loss \

Primary focus: short
term outcomes;
highest % weight loss
Efficacy prioritized
over side effects but
rapid weight loss

results in loss of lean

K muscle mass J

111

11

Subcutaneous products Other delivery methods
in development i.e., intranasal and IM

Evolving Cohorts of GLP-1 Patient Population

/Weight Maintenance\

Primary focus: weight
upkeep

Tolerability increases
in importance

Next Frontier:
Patients exploring

dose stretching to

\ reduce costs /

Primary focus:
reduced disease
symptoms
Importance of
tolerability will vary
based on burden of

disease and other

/ Beyond Obesity \

& available treatments J

IQVIA

47



Clinical trials are underway to understand GLP-1s as
treatment in combination with other drugs

Science links obesity and metabolic dysregulation both by

: . : TOGETHER-PsA TOGETHER-PsO
accumulation of extra fat as well as low grade inflammation Endpoint Achieved by % Endpoint Achieved by %
Patients, Wk36 Patients, Wk36
= ) ,. +40%
(\ Immune pathway overlap +64% +30.9% >
\) Shared immune-mediators amplify immune axes Q
— 33.4% 40.6%
31.7%
""""""" Phenotype plasticity @
[ﬁ Obesity alters immune disease phenotype 29.0% .
20.4% '
Weight-dependent pharmacology
Lower serum drug level, altered pharmacokinetics
Microbiome dysbiosis >-8%
Fuelling pathogenesis of immune disorders 0.8%
ACR50 ACR50 response and PASI100 PASI100 and
. . response 210% weight loss 210% weight
(65 Biomechanical stress loss
C?

Strain on joints drives mechano-inflammation /

Talz Only . Talz + Zepbound

ACR: American College of Rheumatology; PASI: Psoriasis Area and Severity Index; HAD-QI: Health Assessment Questionnaire Disability Index; FACIT: Functional Assessment of Chronic Iliness Therapy;
DLQI: Dermatology Life Quality Index; sPGA: static Physician Global Assessment | Source: Lilly trial result announcements

=|QVIA =«


https://doi:10.1001/jamadermatol.2026.1753

The Part D Bridge Program will have a longstanding impact on
the obesity medicine market

Program Summary Paid Claims

« Bridge will run from Jul 2026-Dec 2027 with BALANCE scheduled 150,000
to start January 2028
* Prior authorization required for PDP and MA-PDP 100,000
» BMI>350R 50,000
» BMI =30 with CKD 3a+, uncontrolled hypertension, or heart
failure diagnosis OR

O O O O O Xo) O O O
) . . ) SN N N N N N SN N N
» BMI =27 with prediabetes, symptomatic peripheral artery & &8 &8 &8 & &8 & & &
disease, previous stroke, or previous myocardial infarction T 2 £ & & T T2 5 Z
M~ M~ M~ M~ [ce] 0 [ce)
Novo and Lilly agreed to $245/month prices with patients paying : :
$50/month OOP Unpaid Claims
400,000
300,000
. . . . 200,000
IQVIA is already seeing sizeable demand for the Part D Bridge 100.000

program. Key questions include:

» How will payers respond to the Bridge program?
» How many new patients ages 65+ will initiate treatment?
» How will share play out across brands?

7/3/2026
7/10/2026
7/17/2026
7/24/2026
7/31/2026

8/7/2026
8/14/2026
8/21/2026
8/28/2026

Note: 4 Key GLP-1 brands Zepbound, Wegovy, Wegovy Pill, Foundayo | Based on Medicare D mode payer for the quarter; graph displays claim level payer. Unknown payer is removed from claim-level analysis.
Source: IQVIA U.S. Thought Leadership & Innovation and Market Access Strategy Consulting Analysis; LAAD Rx claims

IQVIA
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Drug Shortages and Inspections
4 )

Current Drug Shortages by Year Reported

8oy 73 Sl
8 o g [x] FDA Drug Inspections
3 L > Current Drug
. Shortages 1 01 2
. | :
0 /3 through 10 months of

Asof 2021 2022 2023 2024 2025 2026 Current _
2020 YTD Fiscal Year 2026

Top Therapies by # of Shortages

Anesthesia 10 Length of /\/—’\/\ /\
, Time in o 13 1,012

Cardiovascular 9 Shortage 88 Yo

Analgesia/Addiction 8 g;gsg%r;afvfr 2010 2012 2014 2016 2018 2020 2022 2024 2026
= 90 days or Less 2 years

Anti-Infective 8 W 1-2 Years Lowest tOtaI' through 10
m> 2 Years months since 2021

Endocrinology/MetaboIism 7 m 91 to 180 days

Data Sources: https://www.accessdata.fda.gov/scripts/drugshortages/default.cfm and
https://datadashboard.fda.gov/ora/cd/inspections.htm, data pulled 7/28/2026

Copyright ©2026 IQVIA. All rights reserved. IQVIA® is a registered trademark of IQVIA Inc. in the United States and various other countries. _= I Q V I /-\ o


https://www.accessdata.fda.gov/scripts/drugshortages/default.cfm
https://datadashboard.fda.gov/ora/cd/inspections.htm

TrumpRx.gov volume is climbing, and branded products
account for nearly 93% of adjusted Rxs

TrumpRx.gov Adjusted Rxs

60
50
40 46.3K
30
20
“’
0

Feb-26 Mar-26 Apr-26 May-26 Jun-26

of all scripts are processed for a
branded product

TOP FIVE BRANDED PRODUCTS

O
o

Thousands
o0
(@»]

~
o

WEGOVY . 193,931
OZEMPIC I 20,779

SYNTHROID [ 9,056

GONAL-F RFF M 6,449
OVIDREL 1| 3,400

ATORVASTATIN CA 508
LEVOTHYROXINE SOD 486
EZETIMIBE 435
ROSUVASTATIN CAL 388
LOSARTAN POT 377
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Scale today | Patient-direct access is broadening, but true DTP

fulfillment remains small

Broader DTP definition includes manufacturer-sponsored direct access, cash-pay/discount
pathways, home delivery, and patient access support programs

TAs with meaningful patient-direct access activity

Broader definition captures direct fulfillment,
cash-pay, affordability and patient support pathways

@

Obesity/GLP-1

Highest
commercialization

CV/antithrombotic
Emerging activity

Respirat Diabetes/
espiratory cardiometabolic
Moderate activity High activity

Immunology/inflammation
Moderate-high activity

Update: DTP/patient-direct activity now spans at least 5 TAs, but high-volume
direct-fill activity remains led by obesity and cardiometabolic brands

J

DTP penetration & program breadth

Updated stats using broader definition;
fulfillment penetration remains directional

Patient-direct/DTP
fulfillment as % of US
branded TRx

National estimate
remains below 2%
despite broader
program footprint

Do notinclude
traditional copay/
PAP/support
interactions unless tied
to fulfillment

LillyDirect as % of US Zepbound Rx

NovoCare as % of US
Wegovy Rx
Low-single-digit
directional range; no
updated public share
disclosed

NovoCare now supports
self-pay, savings and
free delivery pathways

Directional range; remains the highest visible DTP penetration example

Lilly continues to cite LillyDirect as a scalable platform, but not updated share

~5

True multi-brand
DTP platforms

3

\

Additional direct-access/
fulfillment programs

J

Source: IQVIA analysis of public manufacturer programs and press releases, updated July 2026. Broader DTP definition includes manufacturer-sponsored direct access, cash-pay, direct fulfillment, and patient

support programs. Counts and penetration ranges are directional and should be reconciled with IQVIA channel tracking before final publication

=IQVIA
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340B program growth accelerated in 2024 and 2025, as covered

entity hospital systems expanded utilization

— —

340B Total Sell-in, Discounts, and Net Sales
2018-2026 @ WAC

B 340B Discount
B Net

2018 2019 2020 2021 2022 2023 2024 2025 2026
Forecast /

Source: IQVIA GTN Solutions & Market Access Strategy Consulting analysis, DDD Data @ WAC $

For many 340B claims,
rebates are paid on top of
the upfront discount

Rapid program growth
creates significant drag on
pharma finances

By comparison, 340B is
already 2.5x total Medicaid
and closing in on total
Medicare Part D

=|QVIA =



The 340B rebate model is a new way of effectuating discounts in the
340B Drug Pricing Program

An intense debate has arisen between rebate critics and advocates

g : 2 Rebate critics Rebate advocates g : 2

"A transparent, rebate-based model, like the
one proposed by HRSA...could be a first step
towards mitigating the program’s cost
impact on working families"?

"...rebate schemes...would impose crushing
financial burdens on safety-net hospitals"’

"Plaintiffs allege irreparable harm for the
costs they will incur from the Rebate
Program between floating the upfront costs
of covered drugs (far in excess of the costs
they will ultimately be responsible for)..."?

1. Drugmakers' 340B rebate schemes threaten massive financial harm to safety-net hospitals. July 18, 2025. 340B Health.

2. American Hospital Association v. Kennedy. No. 2:25-cv-00600 (LEW), (D. Me.). December 29, 2025.
3. HRSA 340B Rebate Model RFI Final Comments National Alliance 4-20-2026. National Alliance of Healthcare Purchaser Coalitions. April 20, 2026.



https://www.340bhealth.org/newsroom/new-report-drugmakers-340b-rebate-schemes-threaten-massive-financial-harm-to-safety-net-hospitals/
https://www.340bhealth.org/newsroom/new-report-drugmakers-340b-rebate-schemes-threaten-massive-financial-harm-to-safety-net-hospitals/
https://www.340bhealth.org/newsroom/new-report-drugmakers-340b-rebate-schemes-threaten-massive-financial-harm-to-safety-net-hospitals/
https://www.340bhealth.org/newsroom/new-report-drugmakers-340b-rebate-schemes-threaten-massive-financial-harm-to-safety-net-hospitals/
https://www.nationalalliancehealth.org/wp-content/uploads/HRSA-340B-Rebate-Model-RFI-Final-Comments_National-Alliance-4-20-2026.pdf
https://www.nationalalliancehealth.org/wp-content/uploads/HRSA-340B-Rebate-Model-RFI-Final-Comments_National-Alliance-4-20-2026.pdf
https://www.nationalalliancehealth.org/wp-content/uploads/HRSA-340B-Rebate-Model-RFI-Final-Comments_National-Alliance-4-20-2026.pdf
https://www.nationalalliancehealth.org/wp-content/uploads/HRSA-340B-Rebate-Model-RFI-Final-Comments_National-Alliance-4-20-2026.pdf
https://www.nationalalliancehealth.org/wp-content/uploads/HRSA-340B-Rebate-Model-RFI-Final-Comments_National-Alliance-4-20-2026.pdf
https://www.nationalalliancehealth.org/wp-content/uploads/HRSA-340B-Rebate-Model-RFI-Final-Comments_National-Alliance-4-20-2026.pdf
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Industry pipelines have herded into oncology, immunology, and o
neurology

Clinical Trial Starts per year Across Therapy Areas
Includes Phase 1-3 trials; global

Rare & orphan drugs have
7,232 made up more than 50% of
6,644 .0 6,527 Novel Active §ubstance
6,160 ’ : 6,148 approvals since 2020
30% A
a7 25% e 20% Other
33%  Obesity Over the past decade, there
W Diabetes have b_een 155 NAS _
BB i ovascular launches in oncology with
Neurology** +350 follow-on indications
totaling more than 500 y
Immunology

U.S. median annualized
treatment cost of new
oncology medicines in
2024 = $411,855

2020 2021 2022 2023 2024 2025 4

Oncology

*Excludes gastrointestinal launches; **Excludes pain centered;
Source: IQVIA Institute, Mar 2026; Citeline Trialtrove; IQVIA Institute, Mar 2026; = |QVIA 57



A major wave of exclusivity losses is poised to reshape the
market through 2029

Small Molecule

Biological

Name (molecule)
2025 Sales $| Primary Channel (2025)

Note: Loss of Exclusivity dates can be
impacted by several factors, and these are

TRULICITY (dulaglutide)
$9.9B | Retail (85% share)

-

ENTYVIO (vedolizumab)
$4.8B | Mail (92% share)

) o

current estimates -
ELIQUIS (apixaban)
$29.5B | Retail (68% share)
OFEV (nintedanib)
$3.7B | Mail (98% share)
XTANDI (enzalutamide)
$3.7B | Mail (90% share)
° IBRANCE (palbociclib)
$3.3B | Mail (92% share)
ORENCIA (. gbatacept) POMALYST (pomalidomide)
$3.9B | Mail (85% share) $3.3B | Mail (95% share)
LINZESS (l/inaclotide) REXULTI (brexpiprazole)
$4.0B | Retail (87% share) $2.7B | Retail (75% share)
2026 2027

KEYTRUDA (pembrolizumab)
$19.5B | Mail (62% share)

TALTZ (ixekizumab)
$6.5B | Mail (94% share)

OPDIVO (nivolumab)
$6.0B | Mail (63% share)

IMBRUVICA (ibrutinib)
$2.6B | Mail (98% share)

ENBREL (etanercept)
$11.3B | Mail (86% share)

DARZALEX FASPRO (daratumumab +
hyaluronidase)
$8.3B | Mail (62% share)

OCREVUS (ocrelizumab)
$6.1B | Mail (91% share)

REPATHA SURECLICK (evolocumab)
$4.5B | Retail (90% share)

COSENTYX UNOREADY (secukinumab)
$4.1B | Mail (91% share)

HEMLIBRA (emicizumab)
$3.1B | Mail (99% share)

COSENTYX 2 PEN (secukinumab)
$2.7B | Mail (91% share)

JARDIANCE (empagliflozin)
$24.3B | Retail (82% share)

VRAYLAR (cariprazine)
$5.3B | Retail (87% share)

DESCOVY (emtricitabine + tenofovir AR,
$4.3B | Retail (80% share)

VERZENIO (abemaciclib)
$4.2B | Mail (95% share)

2028

Estimated LOE Year

2029

=|QVIA =



The upcoming MFP products will heavily impact retail in 2027

while the 2028 will shift more toward Mail and Non-Retail
MAT Eno!in g June 2026 Sales - Share by Channel - Sorted by % of Sales in Retail

VRAYLAR
LINZESS
OZEMPIC/RYBELSUS/WEGOVY
JANUMET/JANUMET XR
TRELEGY ELLIPTA

TRADJENTA
BREO ELLIPTA

OTEZLA/OTEZLA XR
POMALYST
IBRANCE
CALQUENCE
XTANDI

SRR R

2027 MFP Products

ANORO ELLIPTA
TRULICITY
REXULTI
BIKTARVY
XELJANZ/XELJANZ XR

COSENTYX

ORENCIA

CIMZIA

ERLEADA

VERZENIO

KISQALI

LENVIMA

ENTYVIO

XOLAIR
BOTOX/BOTOX COSMETIC

2028 MFP Products

I Retail m Mail m Non-Retail

=IQVIA
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Outlook to 2030

Spending growth

U.S. medicine spending is forecast
to grow 4.5-7.5% through 2030,
lifted by novel drugs and offset by
expiries and price cuts

Growth drivers

Oncology and obesity drive growth
through 2030, while diabetes,
immunology and hematology
contribute to slowing

Policy impact

U.S. policy changes affecting
spending and use of medicines are
beginning to have clearer impacts

Immunology

Spending growth slows to 4-7%
through 2030 on biosimilar impact
and slowing volume growth

Exclusivity losses

Impact rises to $111.7Bn over five
years, driven by significant patent
expiries beginning in 2028

Cell and gene
therapy

Spending is expected to reach
$12.5Bn by 2030, more than double
the current level

Source: https://www.igvia.com/insights/the-igvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026

= |QVIA
INSTITUTE
FOR HUMA \TA SCIENCE

MAN DATA SCIENC
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https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026
https://www.iqvia.com/insights/the-iqvia-institute/reports-and-publications/reports/us-medicine-use-trends-2026

Some Trends to Watch in 2027

Medicare Pressures PBM Reforms Loom

Mega-blockbusters I Modern Launch
Dominate Growth Challenges
Upstream
GLP-1s Reshape macro forces Pricing
Entire Markets do'ngfr'zzm Volatility
oy strategy
Rlsmg. LOEs Reshape Markets
Consumerism
Commercial Impact of Pipeline Herding Leads

Al & Tech to Hypercompetition
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Scott Biggs

Meet the
Industry
Relations e o e
Team 2026 o

Director, Supplier Services
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Scott Biggs
Director, Supplier Services, IQVIA

scott.biggs@igvia.com
717.585.8503

Scott serves as a Director in the Supplier Services Group at IQVIA, a leading global provider of
advanced analytics, technology solutions, and clinical research services tailored for the life sciences
and healthcare sectors. IQVIA's mission is to enhance patient outcomes by fostering healthcare
innovations through its data, technology, and expertise. By integrating big data, advanced analytics,
and industry knowledge, IQVIA assists clients in making informed decisions and speeding up the
development of groundbreaking treatments.

He initiated his career in the pharmacy field at Rite Aid, where he undertook various roles with
escalating responsibilities. Prior to joining IQVIA in 2011, he was employed by other pharmaceutical
information firms like Verispan and SDI. Scott holds a BS degree in Accounting from Penn State
University and has nearly three decades of experience working with pharmacy data. In his capacity
at IQVIA, Scott collaborates with retailers, software vendors, and various data suppliers, helping
them gain insights into their market performance through business reviews and market analysis.

Scott resides in Ludington, MI, with his wife and three children. He enjoys woodworking, honing his
shooting skills, and volunteering. He actively contributes to his community through service on
county boards, involvement with his church, and with the Mason County Sheriff's Office. Additionally,
Scott and his wife are dedicated advocates for organizations aimed at combating human trafficking.
Scott is also an Army Veteran who served in the U.S. Army Reserves and Pennsylvania Army National
Guard.

=IQVIA
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Scan to receive a copy of the IQVIA presentation: 2026
Pharmaceutical Trends, Issues and Forecasts

H[@AVA VAN IQVIA at NACDS

IQVIA at
NACDS TSE
2026

August 15-17, 2026

Thomas M Menino Convention & Exhibition Center
Boston, MA
IQVIA Booth #1301

Helping you drive healthcare forward

IQVIA's One Key and Supplier Services teams will be
at booth #1301 throughout the event. Please stop
by our booth to connect.

O | .

Pharmaceutical Issues, Trends and Forecasts - Scott Biggs Presentation Request Form Click this box on the site




Questions and Answers

Please submit your questions using the Q&A feature
at the bottom of your screen




UPCOMING PQA EVENTS

Next Webinar

PQA MEMBER
WEBINAR

Q4 Member Webinar
October 28 @ 1pm ET
Members Only




UPCOMING PQA EVENTS

Registration Open
o O ®

F QA ‘
PQA Workshop: Using the PQA Medication Therapy Problem Categories
Framework in Practice

An In-Person Education Program with Interactive, Case-Based Learning
November5 @ 9 —1:30pm ET

Renaissance Arlington Capital View Hotel




UPCOMING PQA EVENTS

Registration Open

PQA26

LEADERSHIP

SUMMIT

November 5 - 6, 2026
2026 PQA Leadership Summit




UPCOMING PQA EVENTS

Coming Soon

PQA

2 ANNUAL
_4 MEETING

INDIANAPOLLIS, IN | MAY 10-12, 2027

2027 PQA Annual Meeting Call for Proposals

Breakout Sessions

Poster Abstracts




PQA

Pharmacy Trends,
Issues and Forecasts

October 8, 2026
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